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Bev Ryan is a trusted book coach and publishing manager,
guiding business owners to enhance their brand and
business by publishing quality books. She has established
and marketed national print magazines for enterprising
women, and worked with smart authors and books since
2009. Bev values creative, stylish, functional outcomes, and
her greatest satisfaction comes from celebrating the impact
her clients' books have on their readers, their own business,
and themselves.

AUTHOR PHOTO AND BIO: Use
a high resolution, professional
close-up. Your bio should show
why the author can be trusted
as an authority in the subject
matter covered in the book.

v

AUTHOR NAME: Don't be shy.
Aﬁ: Place your name in large letters

if it suits the cover design.

CONTACT INFORMATION:
A website is sufficient

BN 978-0-9870784-2-1

NVAd A9

www.smartwomenpublish.com B E V RYA N
www.bevryanpublish.com Foreword by Dr Lois Frankel, international speaker,
BUSINESS | SELF-PUBLISHING author of Nice Girls Don't Get the Corner Office
RRPAUS %3860 9780987078421

SUBJECT CATEGORIES: This RECOMMENDED RETAIL PRICE AND BARCODE: ADDITIONAL CREDIBILITY: This

tells a bookstore, library and Nominate a retail price (on the left) according iti

may be an addition to the book or a
reader what general themes/ to general pricing trends for similar books. Your tes%fmonial from a credible source.
topics are covered in the book. barcode contains your ISBN, and both are available

in Australia from www.myidentifiers.com.au.

benefit if you have enough room,

© bevryanpublish.com


http://www.smartwomenpublish.com
http://www.bevryanpublish.com
http://www.myidentifiers.com.au
http://bevryanpublish.com

